Six in 10 pet owners reveal they prefer to spend time with their pets
when feeling stressed, according to new survey

If you would rather hug your pet than talk to your partner after a stressful day then you're not alone. A new global
survey of over 30,000 pet owners,(l) commissioned by Mars, the leading pet care business, and Calm, a leading mental
health company, found that the majority of pet owners (58%) prefer to spend time with their pet when feeling stressed
- more than those who say their partners (32%), family (23%), or even children or friends (both 18%). In fact, 83%
of people surveyed believe their pet has positively impacted their mental wellbeing.

Mars and Calm have teamed up to celebrate the special bond with pets through a series of pet-inspired content for pet
lovers to support their wellbeing.

The global survey across 20 markets, highlights the powerful ways our pets improve our mental health and wellbeing.
From encouraging us to switch off in our day-to-day with breaks from screens, work and chores, to offering silent comfort
when words feel too much, the findings paint a striking picture of how pets are helping millions of people around the
world find peace in an always-on world.

Pets: the silent wellbeing guides always by our side

Sometimes, it's not what they do - it’s just that they are there. More than half of pet owners (56%) say their pets
provide company without the need to talk during stressful times. While others find chatting to their pet a help - with
nearly a quarter (23%) saying their pet provides a space for them to express worries or concerns without expecting
a response. A huge 84% of pet owners say the simple presence of their pet is relaxing, offering a sense of calm that
doesn’t require words or actions.

"While we love our pets, we often don’t realise how much they give back,” said Dr. Tammie King, a specialist in
human-animal interaction and Senior Research Manager at the Waltham Petcare Science Institute.
“"Reframing your pet’s daily ‘interruptions’ as loving reminders to pause, breathe and be present can be a powerful
wellness tool. Research shows that touch-based pet interactions can boost oxytocin levels in humans.(2)

The findings of this survey will help more people reflect on and acknowledge the little wellbeing moments pets nudge
us towards on a daily basis.”
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A look, wag or a boop: the survey also reveals how our pets’ behaviours give
us daily nudges towards better wellbeing habits:

e Stepping away from the daily grind: Almost eight in 10 (78%) say their pet reminds them to pause and take a
break from work, chores or tasks, with 50% saying this happens daily — a gentle reminder to stop, breathe and reset

® Calming the mind: 73% of owners say their pet encourages them to stop overthinking or worrying - helping them
feel calmer and more centred

e Time in the great outdoors: 73% of pet owners say their pet encourages them to spend time outside, turning
walks with a pet into wellbeing

e Even screens take a backseat when pets are around: 77% say their pet encourages them to take a break away
from screens — and for half (50%) it’s a daily reminder to unplug, a vital counter to constant scrolling and digital burnout

Dr. Chris Mosunic, Chief Clinical Officer
at Calm said:

"We know that small, intentional moments
of calm can have a big impact on our overall
wellbeing, and our pets have an incredible
way of guiding us there. A quick dog walk,
or cat cuddle at our desk when they stroll
in front of the screen, can provide a simple
moment to reset and recharge. We’re proud
to partner with Mars and bring this data to
the forefront to highlight the potential of our
bond with pets and help more people dis-
cover the wonderful wellbeing benefits our
relationship with pets can bring.”

The survey marks the launch of a first-of-
its-kind partnership between Mars and Calm
which aims to explore and celebrate the
deep connection between people and pets
as a force for everyday wellbeing.

Turning insight into action, Mars and Calm

have teamed up to create new content to help support wellbeing while nurturing the bond with your pet. The Mars x
Calm content collection is a series of pet-inspired content to help you relax, reflect and recharge. This is Calm’s first
collection created just for pet lovers and inspired by the mutual relationship between people and their pets.

To celebrate the partnership, Mars and Calm launched a social search to find touching stories from pet owners of their
pets that showcase the power of the human-animal bond. Pet owners have the chance for their pets’ story to become
the inspiration for exclusive Calm content on kinship.com/petsandwellbeing.*

As part of this search, Mars and Calm launched My Pet Guru - an interactive quiz available on Kinship. The tool identifies
one of six pet wellbeing superpowers based on responses to five simple questions, designed to help pet owners recognise
and celebrate the unique ways their pets support emotional and mental wellbeing.

For more information on the Mars x Calm partnership, visit: kinship.com/petsandwellbeing*
*Participating markets only (US, UK, Australia), T&Cs on kinship.com/petsandwellbeing
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About Mars, Incorporated

Mars, Incorporated is driven by the belief that the world we want tomorrow starts with how we do business today. As a $50bn+
family-owned business, our diverse and expanding portfolio of leading pet care products and veterinary services support pets all
around the world and our quality snacking and food products delight millions of people every day. We produce some of the world’s
best-loved brands including ROYAL CANIN®, PEDIGREE®, WHISKAS®, CESAR®, DOVE®, EXTRA®, M&M's®, SNICKERS® and
BEN’S ORIGINAL™. Our international networks of pet hospitals, including BANFIELD™, BLUEPEARL™, VCA™, ANICURA™ and LIN-
NAEUS span preventive, general, specialty, and emergency veterinary care, and our global veterinary diagnostics business AN-
TECH® offers breakthrough capabilities in pet diagnostics. The Mars Five Principles — Quality, Responsibility, Mutuality, Efficiency
and Freedom - inspire our 150,000 Associates to act every day to help create a better world for people, pets and the planet.

For more information about Mars, please visit www.mars.com. Join us on Facebook, Instagram, LinkedIn and YouTube.
For more information on the PAWS program, visit: https://www.mars-petsandwellbeing.com.

About Calm

Calm is a leading consumer mental health company on a mission to support everyone on every step of their mental health journey.
Known for its flagship consumer app—ranked #1 in its category with over 180 million downloads and available in seven languages
across 190 countries—Calm helps people sleep better, stress less, and live more mindfully through content and tools from experts
and beloved celebrity voices. Building on this foundation, Calm has created a broader portfolio including evidence-based solutions
like Calm Health, offered through employers and health plans, designed to expand access to mental health and sleep support, boost
benefits engagement, and drive positive health outcomes. Today, Calm supports more than 3,500 organizations and reaches over 15
million covered lives through Calm Health. Calm has been recognized as a TIME100 Most Influential Company and one of Fast Company’s
Brands That Matter.

Learn more at calm.com.

DOGS NSW°2026 Media Kit

The media kit outlines what advertising platforms
are available, plus rates, special features
and breed spotlights for the year.
Special rates are available for members.

Download the Media Kit from DOGS NSW website:
www.dogsnsw.org.au/about/advertise-with-us/

For enquiries, please contact Kerry Christofion 9834 0217

DOGS NSW Editorial Policy

The editor reserves the right to withhold publication
of any material whatsoever. Views and opinions
expressed in this magazine are those of the
correspondents and contributors and not necessarily
those of the editor, DOGS NSW, the printers or other
contributors. DOGS NSW will not accept anything
that is poorly written, offensive or defamatory in tone
or nature and will reject subject matter that is deemed
as not being in the best interest of the organisation, its
policies and Code of Ethics. All material is accepted
in good faith and the accuracy of the contents of
any material submitted is the responsibility of the
contributor. Names and addresses of contributors
may be withheld from publication on request but
must be supplied. While every effort is made to
ensure that all material is reproduced correctly,
DOGS NSW accept no responsibility for any error.

NOTICE TO ADVERTISERS
The Competition and Consumer Act came into force

on 19 April 2011. Certain provisions of the Act relating
to consumer protection place a heavy burden upon
advertisers, advertising agents and the publishers of
advertisements. In view of the obvious impossibility
of our ensuring that advertisements submitted
for publication comply with the Act, advertisers
themselves need to ensure that the provisions of the
Actare strictly complied with. Advertisers are warned
that it is their responsibility to be able to substantiate
any statements or claims made in advertisements.
In cases of doubt, advertisers are asked to seek legal
advice before submitting advertising material.

DISPUTES

From time to time, members refer to DOGS NSW
matters in which it is not appropriate for our
organisation to become involved. For example,
disputes between members in relation to the sale
of dogs. These are usually private matters to be
determined by the contractual agreements between
parties. Disputes on such matters should be resolved
by the courts and not by DOGS NSW.

Members are requested to refrain from referring such
matters to DOGS NSW. They are issues of a private or
domestic nature and should properly be resolved by
the courts or the Department of Fair Trading.

DISCLAIMER

The breeders who appear throughout this magazine
are merely breeders that DOGS NSW understands
may have litters for sale. In providing you with their
details, DOGS NSW makes no representations as to
the reputation of any breeder or as to the soundness
or suitability of any puppy you may decide to acquire
from any breeder. You must satisfy yourself that any
puppy you may decide to acquire is healthy, sound
and meets your requirements. DOGS NSW accepts
no responsibility in respect of the information
contained in the magazine or in respect of any puppy
that you may decide to acquire from any breeder in it.

All breeders who are current members of DOGS NSW
have agreed to abide by the DOGS NSW Regulations,
including the Code of Ethics.
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